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. MAKETHE

Our ar-old traditional recipes and the quality of the Argentinian
milk allow our Mastro Gelataio, to provide customers soft and gentle
textures full of flavor and aroma.

The best gelato is made with the best ingredients, which is why our
bitter chocolate has 90% of Brazil's purest cacao. For almonds, we
source only the highest quality from California.

The berries that we use grow with the warm sun of Patagonia and
our milk, the key ingredient in gelato, comes from the best dairy
farms in Argentina.
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20 STORES

6 STORES

111 STORES




THE BEST
INVESTMENT

Freddo arrives at the American market to offer its 50 years of success and
experience in offering the best artesanal gelato in Argentina.

The USA is the third largest sales market in the world, demanding quality
and innovative products.

The quality of the products, the raw materials used and the unique flavors, together
with an innovative store experience, provide Freddo with the oportunity to capital-
ize on this growing demand for premium products.

Do not miss this opportunity and build your future with the # 1 handmade gelato
brand from Argentina.
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OPERATOR’S

PROFILE
ASSESSMENT

Type of candidate
Trade areas

Level of investement
available
Trade areas

INITIAL

INVESTMENT
ESTIMATE

Preliminary layout
Construction cost
ROI analysis
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DEVELOPMENT

Projected sales

Location search

Occupancy cost analysis

Analysis of trading area features (competitors,
population density, target market, traffic,etc)

Location search
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SIGNING OF B ety
FRANCHISE
AGREEMENT

Training of franchise S
and staff (21 days) ——

freddo

Construction start
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OPERATIONS
START

Training support

On going support
(operations, marketing,
logistics)




INVESTMENT i/l

The ideal location
End cap or in-line property situated
within a community shopping center.

ECONOMICDATA
ENTRY FEE $20.000 FIRST STORE ('$10.000 there after)

WORKING CAPITAL $10.000 (INITIAL STOCK INCLUDED)

TOTAL INVESTMENT FROM $ 150.000 TO $ 450.000 Traffic |
Average daily traffic.

ROYALTIES 5% OF NET SALES

AVERAGE STAFF PER SHOP FROM 4 Visibility
High Street visibility, access

LENGTH OF AGREEMENT 5 YEARS

CORPORATE ADVERTISING YES Population

MARKETING FEE 15% OF NET SALES Varies based on rural , medium, metro,
major metro.




PROTOTYPES
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FULL EXPERIENCE
SIZE 750 Sq.Ft.TO 1050 Sq.Ft.

CONSTRUCTION INVESTMENT $250.000 TO $350.000

FRE[TER SITRALE
CARNET

1 M s D



PROTOTYPES
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FOOD COURT
430 Sq.Ft. TO 750 Sq.Ft.

CONSTRUCTION INVESTMENT

$180.000 TO $250.000

COFFEE

TOPPINGS

CONE
K BLEKDER  CHOC UDGER
e : SYRUP &
UNDER-JGOUNTER : I
REFRIGERATOR WARMER il
P \ BEHUICE
# - AREA UTENSILS
POPSICLE (EE BELOW
CREAM 10 FLAVORS 10 FLAVORS
SHOWCASE SHONCASE SHOWCASE
COUNTER  crAB-N-G QUNIER
| e i COUNTER
H 1H:*:— = Iy "
IS L LY 4
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FREEZER STORAGE
CABINET
_CHOC. BLENDER |

SINK | UNDERZCOUNTER || SYRUP
REFRICERATOR || WARMER
. CONE

: FUDGER

POPSICLE ICE
CREAM 16 FLAVORS
SHOWCASE SHOWCASE

GRAB-N-GO COUNTER COUNTER
DISPLAY

SIZE | 220 Sq.Ft. TO 320 Sq.Ft.
CONSTRUCTION INVESTMENT : $100.000TO $145.000
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